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Made in the USA 


Loggin Continental® 


Flintmobile® 


For sales 
information and 
distributor referral 


Please call 
800-858-RIDE 


This product is marketed in NZ under an exclusive distribution licence held by Coin Cascade Ltd. 
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Dino® | : 
This product is marketed in NZ under an exclusive distribution licence held by Coin Cascade Ltd. 


Manufactured and Marketed by Sate, Kio? Fides inc. / KIDDIE’S 


©1994 Hanna-Barbera Productions, Inc. All Rights Reserved, Flintstones®, Dino®, The Flintmobile®, Loggin Continental® 


| Coin Casc adahida 5 Vulgap Place, Christchurch, Ph Sohal Fax 338 1410 
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This product is marketed in NZ under an exclusive distribution licence held by Coin Cascade Ltd. SUPER HIGH TECH GAME 


GEO 
ANYONE IN THE BUSINESS WHO DOESN'T 


Know “NEO-GEO” Just ISN'T IN BUSINESS! 


THE MV-1 FZ 


The new NEO GEO MV-1FZ is the latest solution 

from the SNK Corporation to help stimulate sluggish onsight 
revenues. Built to JAMMA specifications, put this PC Board 
into use in an instant. 


NOTE: NZ MODEL DIFFERS FROM 
ILLUSTRATED MODEL 


With our guaranteed income earning hits like SUPER SIDEKICKS, 


SAMURAI SHODOWN, and FATAL FURY SPECIAL, you can select any MV-1FZ 
game for any market. Low cost, high quality, and dependable DIMENSION (LxWxH) 
software and hardware are what the SNK CORPORATION and the 190x250x86 
; SPECIFICATION 
NEO GEO line of products are all about. TARA CONVERTIBIE 
POWER 


+ 5V2A OR MORE 
The Future Is Now +12V 1A OR MORE 
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NEO GEO FOR SALE 


Ninja Combat $95 
Fatal Pury $95 
Fatal Fury Special $300 
Art of Fighting $95 
3 Count Bout $95 
King of the Monsters $95 
World Heroes $95 
Riding Hero $95 
Buy the lot for only $900 
FOR SALE 
Terminator 2 pinball $2500 
Air Hockey c/w safety sheilds $2995 
AVE Coin mechs each $80 
PH O9 838 8917 
FOR SALE 
12x Upright Jap Taito cab. $300 
2x Taito NZ Lowboys $400 
1x Taito sit down cab. $800 
1x Pole Position $2000 
1x Juke Box complete $500 
1x Copy Cat $200 
1x Shootaway 1 gun only $2000 
1x SF 1 NZ tall cab. $1600 
LOGIC BOARDS FOR SALE 
Bomb Jack $250 
Block Out $100 
Sno Bros $250 
Gun Frontier $200 
Missing in Action $150 
Pocket Gal $150 
Escape Kids $100 
WWE $100 
Sky Soldier $250 
Slap Fight $250 
Xiania Sienna $200 
1942 $300 
Double Dragon $200 
Imortals $150 
R Type $250 
PH O03 380 7143 
PCB FOR SALE 
1x Aero Fighters $750 
2x Alien vs Predator $700 
1x Arch Rival $200 
1x Dark Stalkers $1000 
2x Karate Tournament $420 
1x Mortal Kombat 1 $800 
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2x Mortal Kombat 2 


$1200 
1x Major Title 1 $550 
1x Major Title 2 $850 
2x SFII:CE $460 
1x Shinobi $190 
1x Sky Kid $200 
1x Solamin Key $150 
1x Spinal Breakers $100 
3x SSFII:Turbo $900 
1x Vapour Trail $350 
DEDICATED FOR SALE 
1x Exhaust Note $11000 
1x Final Lap 3 $8950 
1x Lethal Enforcer 1 $4800 
1x Lord of Gun $1800 
1x Maddog 2 $18000 
1x Winning Run $8000 
1x World Rally $3900 
CABINETS FOR SALE 
Simpo Arcade $1700 
Lowboy $1950 
PINBALLS FOR SALE 
Dr Who $2500 
PH BEYAN O9 525 0200 
PINBALLS FOR SALE 
White Water $4000 
Twilight Zone $4500 
Air Hockey $7500 


PH CARL O06 385 &295NEO GEO 
PINBALLS FOR SALE 


Police Force $1200 
Dr Who $3300 
White Water $3300 
Twilight Zone $3900 
Indiana Jones $4000 
Demolition Man $4800 
Flintstones $4800 
PH SIMON 04 389 8591 
FOR SALE 
Space Station $600 
Jokerz $600 
Taxi $700 
The Machine - Bride of Pinbot $1800 
Funhouse $2000 
Terminater 2 $2100 
Getawa $2000 
Fishtales $2500 
Twilight Zone $4100 
Indiana Jones $4500 
Table Soccer (open top) $700 


3x Rockola Jukeboxes $1000-$1500 
PH MIKE O6 867 9322 
OR AH O6 867 6414 
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THE LAST YEAR HAS SEEN SOME 
RADICAL DEVELOPMENTS IN THE 
JUKEBOX MARKET By Jill Allan 
A week may be a long time in politics. Other 
areas of industry and commerce, however, 
have a habit of moving slightly slower. Even 
so, the last 12 months in the jukebox industry 
have been eventful with a number of new 
products, new companies and new initiatives 

taking place. 

° NSM continues to push back the 
barriers with its latest range of machines, 
unveiled last month. The five new models - 
Digital Thunder, Digital Thunder Wall, 
Performer Grand 2000, Performer Wall 2000 
and Emerald Ice - incorporate an upgrade of 
the company’s CD changer, which has reduced 
the change time to a mere 2.2 seconds. 
Changeover is also visible, which maintains a 
traditional feel. The software meantime 
includes options for the automatic playing of 
incentive tracks and the ability to block certain 
tracks. 

° Pioneer recently released a massive CD 
changer with a capacity for 500 discs and 
options for: continuous play, thanks to its twin 
CD players; cross fading, allowing the player 
to move smoothing into the 
next selection; variable speed 
control; and an auto cue which 
automatically avoids silent 
space on the disc. Although 
Pioneer expects the changer to 
be used predominantly as a 
library tool, the company 
hasn’t ruled out pay-per-play 
and background applications. 
° Rowe AMi unveiled an 
upgrade for its MM1 system at 
last month’s AMOA in New 
Orleans. The company is also 
preparing to release its J Model 
system into the market next 
year as a replacement for its 


NE 00 


A 1 


La FE Fz 


At 
com oh al 


a 
“PRE T AT et 
me S nanan nyer a 


E 


CD100e system. Rowe AMirecently centralised 
its American operations under one roof, in 
Grand Rapids, Michigan. 
° Following an appearance at last year’s 
AMOA exhibition, Music Vending Inc, based 
in Hollywood, Florida, has begun the final 
cycle of the test phase for its music vending 
machine. The machine - which plays like a 
video jukebox, with the added option of then 
vending the album which the track comes 
from - is currently being tested in 40 sites 
across southern Florida. 

° Jukeboxstalwart Ed Blankenbeckler has 
parted company with Seeburg to set up his 
own company, Zeenon Corp. The new 
enterprise is currently working ona CDjukebox 
-tentatively titles the Temptation - tobe released 
next year. Zeenon Corp will be based in the 
Chicago area, although exact details were not 
available at press time. Seeburg, meanwhile, 
appears to have changed its corporate identity 
to Jukebox USA. 

° Sound Leisure has a range of new 
products for this month’s AL Preview including 
a 12 disc background music system, a new 
jukebox - The Gem - already reported to be 
doing well in markets in the Far East, and the 
Rock Box, the first free- 
standing machine to utilise the 
mini jook format. 

° One of the freshest 
developments on the jukebox 
scene is the phenomenon of 
“music downloading” which 
involves beaming music 
directly into a site, from a 
central location, via satellite. 
Allied Domecq has already 
tested such a system and AEI 
Redifussion Music recently 
announced the creation of a 
pan-European satellite system 
capable of tailoring music for 
specific sites. 
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Prepare yourself for the most 
intense arena battle you've ever 


imagined. Your objective as a T-MEK 


Warrior is to destroy all of your 
challengers in an arena full of deadly 
_allen drones and enemy bosses. 
_ Choose your MEK and arena wisely! 


= Head to head game play draws both 
beginner and advanced players. 


= Six arena and six MEKs to choose from. 


= CAGE Total Immersion 
Audio: Atari’s new 
proprietary digital 
sound system. 
© Link Capability for up 
to Four Player 


Attractive Finance 
Rates Available 
Enquire NOW 


Competition. | AA ~~ | 


Revolution X upright $7000 


SCI Dedicated upright $2500 

Sovolov $6000 

World Rally 26" upright $1950 
PH KEN OR 


MIKE O04 389 3919 
LOGIC BOARDS FOR SALE 


1x Armoured Warriors $1300 
1x Dark Stalkers $1500 
1x Knights of the Round $700 
4x Mortal Kombat 1 $1000 
2x NBA Jam Tournament $2200 
2x Slam Masters $200 
4x Street Fighter CE $350 
5x Street Fighter Hyper $350 
5x Street Fighter Super Turbo $1500 
3x Street Fighter 2 $200 
1x Sunset Riders $400 
1x Vandetta $400 
3x Wrestle Fest $100 


CABINETS FOR SALE 
Simpo Grey 26" screen video game upright 
cabinets available all have NRI multi coin 


acceptors ex.cond. $1700 
PINBALLS FOR SALE 
Demolition Man $5600 
Indiana Jones $4600 
Judge Dredd $5500 
The Flintstones $6800 
NEO GEO FOR SALE 
2x 3 Count Bout $200 
10x Art of Fighting 1 $200 
4x Burning Fight $200 
8x Fatal Fury 1 $200 
4x Fatal Fury 2 $250 
1x King of Monsters 1 $200 
1x King of Monsters 2 $250 
2x Mutation Nation $200 
2x Ninja Combat $200 
3x Ninja Commando $200 
1x Sengoku $200 
2x Soccer Brawl $250 
2x World Heroes 2 $250 
8x World Heroes 1 $200 
Any 5 cartridges for $800 


DEDICATED FOR SALE 
Cruisin’ USA Deluxe (full motion) excellent 


condition $36,000 
Drug Wars 50" & consol (laser disc very reliable) 
feature game $13,000 
Final Lap 3 twin NRI mec 26" screens excllent 
condition $8000 
Laser Kits (Mad Dog 2, Crime Patrol, Drug 
Wars) $4500 


Lethal Enforcers 2p gun game 26” cabinet & 


NRI mech ex. cond. $4200 
Revolution X 3 guns full decals $7000 
Shoot Out at Old Tuscon 2p gun 25" micro 
mech CD Rom ex.cond. $3500 
Underfire 2p shaking guns $5000 
Virtua Fighter 26" screen, micro mech and 
decals $3900 


PH MAARTEN 09 524 5773 
PCBS FOR SALE 


Jackie Chan $1400 
Armoured Warriors $900 
Raiden DX $1800 
Power Spikes $600 
Galaga 88 $500 
SF:The Movie $1700 
Terminator Gun $4200 
World Cup $300 
Dungeons & Dragons $950 
Battle Toads $1100 
Tekken $1600 
Spider $800 
Mortal Kombat 2 $1100 
DEDICATED FOR SALE 
Badlands twin driver $2950 
Four Trax twin motorcyle $9500 
Virtua Racing twin $17500 
Ghost Town redemption $3000 
Lucky & Wild 33" twin $7200 
PINBALLS FOR SALE 
Star Trek $5800 
Indiana Jones $5000 
BUY 


Pinball backglass wanted - Skate Ball 
PH O7 578 6705 
PCBS FOR SALE 


Streetfighter 2 $200 
Sly Spy $150 
Golden Axe $100 
Shadow Dancer $150 
Magic Sword $200 
Shadow Warriors $100 
P47 $80 
WWE $100 
Bronze Adventurer $150 
Aerofighters $250 
Mercs $100 
Wardner $100 
1943 $100 
Rygar $100 
Crude Busters $100 
Mortal Kombat 1 $600 
Cabal $100 


SEGA 


VIRTUAL ON BY SEGA 


@ A dedicated three-dimensional game named Virtual On with VR 


graphics has been launched by Sega. The player sits in the cabinet to 
conduct a war of robots around a futuristic pyramid with a number 


of moves, sound effects, weapons, and different targets. 


MANX TT SUPER BIKE BY SEGA 
The Isle of Man TT motor cycle race is brought to the 

coin machine world by Sega. The company launched a ae 
a prototype of the game at the JAMMA show with a line-up of eight linked | units. A \ giant 50" screen 


depicts texture-mapped realistic scenery from the island’s roads as the players race around on motor- 
cycle-type sit-on units. Moving the hips and tilting is reflected on the screen. Position in the race, speed, 


laps and a course map are all displayed on the screen. 
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PCBS FOR SALE 
Air Duel $350 
Altered Beast $150 
Beach Volleyball $150 
Buggy Challenge $200 
Champ Wrestler $100 
Cobra Command $150 
Columns $180 
Dark Zeal $180 
Dragon Bread $150 
Dynamite Dux $100 
Estwat $180 
Fighters History $350 
PINBALLS FOR SALE 
Addams Family $4500 
Black Rose $2500 
Creatures /Lagoon $3200 
Demolition Man $5700 
Dirty Harry $7000 
Dr Who $3500 
Dracula $2900 
Fishtales $3000 


Jokez 


Taxi 


Flintstones 
Getaway 
Indiana Jones 


Judge Dredd 
Party Zone 
Roadshow` 


Terminator 2 
The Shadow 
Theatre of Magic 


DEDICATED FOR SALE 


3p Off Road 

After Burner 2 upright 
Cisco Heat 28" upright 
Enduro Racer 


Final Lap 3 

Line of Fire 

Operation Thunderbolt 
Operation Wolf 
Outrun sit in 

Rad Rally twin 


$5500 
$2400 
$5200 
$1100 
$4000 
$2100 
$6800 
$1100 
$2500 
$7600 
$7600 


$2000 
$1500 
$1750 
$2500 
$9000 
$2700 
$1000 
$1000 
$2200 
$8500 
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NEW ZEALAND NEWS $ 


This month we see 
the release of: 
T-Mek dedicated 
Sonic Wings 3 - Neo Geo 
Mortal Kombat Ultimate - free upgrade 
and new pcb 
In addition we currently have in 
stock the following games 
Neo-Geo one and two slot kits 
Air Hockey - standard and delux 
Cyber Cycles twin 26" units 
Indy 500 39" dedicated unit - 2 left 
Note: at the time of print the 
exclusivity for this product is still 
under negotiation. 
atch for the release (expected in 


December) of the new Mortal 


Kombat movie which is continuing to 


; earn top money inthe USA. This presents 


operators with an ideal opportunity for 

cross-promotions and competitions. 
tlast the release of the much awaited 
Judge Dredd movie. Operators 

should be positioning pinballs to take 


| advantage of the extra publicity generated 


throughout November and December 
and look at competitions on this product. 


any operators attended the 

AMOAQ Show held at Jupiter’s 
Casino on the Gold Coast. A full report 
on this show will appear in Decembers 
magazine. (Good grief - Christmas 
already?). 


AUCKLAND 

Reise and Alice Newman spent 
some time visiting Poland and 3 
Germany after their recent visit to the 
New Orleans Show. Alice was successful 


in finding some relatives and renewing 3%. 


old acquaintances during the trip and {f 
both had a great time. 


WELLINGTON 
VW to Spactec Coins new site 


tech, Joe who completes a team L 


with their existing tech, Cainen *#E 
Humphrey. Joe has had a few years [if 


experience working in our industry with f 
other companies around the world and #Ẹ 


brings a lot of practical knowledge to the | 3 
team. We hope he will fitin well and wish gs 
him luck. | 


oyts introduced their latest ; 


multiplex theatre on the 29th Œ 
September when the renovated Regent 5 fp 


opened to the public. The first few weeks 
have been very busy with both the theatre 
and thenew Time Out Funzone recording ® 
excellent business. A good range of new § 
movies has helped and the quality of the 
new theatre fitout has been well received 
by patrons. 


Ma Raceway (an indoor car ® 


racetrack) has recently relocated {f 


Auckland/Northland: Kevin Grundy Ph 09 525-0200 Mobile 021 525-020 Fax 09 525-0250 
Central: Robert Briggs Ph07 346-3783 Mobile 025 946-724 Pg 0508 888-777 Fax 07 346-3784 
Lower N/I: Mike De Ruyter Ph 04 389-3919 Mobile 021 444-999 Fax 04 569-9107 
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to new larger premises in a new 
warehouse. This has given them a much 
better track system with a very long front 
run and with the addition of the new cars 
has proven to be very popular. Moving 
all the coin machines between the two 


@ sites took four days with extra staff being 


“a employed to finish the job. 
he new T-Mek games have proven to 
be a very popular addition to the 
operational pool in Wellington. The 
games link together and are a unique 
operational package. 


SOUTH ISLAND 
NELSON 
oy (is your office near the casino) 
Pointon almost missed this years 


1 AMOAQ Show in Queensland but was 


/ rescued at the last minute when the 
Jupiter’s Casino (wanting to improve 


their profitability for the month) sent | 


© him free air tickets and accommodation 
vouchers. How do you do it Roy? 


BLENHIEM 

ice to hear that Ron and Colleen 

Auger have purchased a charter 
yacht based in some exotic islands and 
will be spending the next few years 
travelling between the atoll and New 
Zealand. Its a great life when you can get 
paid for doing what you would happily 
to for nothing. 


CHRISTCHURCH 
elcome to the new staff at Coin 
Cascade Nicky and Kylie in the 

office, Hamish in production and Les in 
service. John continues to head the 
production dept with Shane handling 
all pinball queries and parts. Colin is the 
boss in service with Mike and Stuart 
helping him out. 

rcade and street revenue has been 

down since the end of the August 
School holidays in a pattern similar to 
last year. The arrival of the 39" Indy 500 
units has helped to bring new customers 
back into the arcade despite the warmer 
weather. 

he new proposals for the 

Christchurch Square could have a 
drastic effect on the inner city operational 
scene. Proposals are being considered 
that will remove all traffic (including 
bus stops) from this area and this will 
certainly cause income to drop. 
A number of new shopping malls 

and mall developments are 
underway although it is clear that we 
already have too much retail space. 
Riccarton Mall has just finished its 
refurbishment with the Bush Inn Centre 
almost finished and Northlands 
expansion (including the addition of a 
Hoyts six theatre) due for completion in 
February. Linwood Mall has added space 
and a food hall and renamed itself 


"ASK ABOUT OUR FINANCE OPTIONS" 
Auckland/Northland: Kevin Grundy Ph 09 525-0200 Mobile 021 525-020 Fax 09 525-0250 
Central: Robert Briggs Ph 07 346-3783 Mobile 025 946-724 Pg 0508 888-777 Fax 07 346-3784 
Lower N/I: Mike De Ruyter Ph 04 389-3919 Mobile 021 444-999 Fax 04 569-9107 


KAREN - AGE 23 
arely visits arcades butisa 
big fan of SWPs which she 

plays with her friends in pubs. 
Occasionally has a flutter on 
the odd AWP. 

An excellent game. 
Everytime I came to the end of [ 
a run I wanted to play again - 
immediately. I love skiing 
anyway and this really revived 
memories of being out there on the mountain, 
which is a sure way of getting me to put 
money in the slot. 

The game had a good fun element as 
well as being competitive and I’m looking 
forward to the linked version so I can race 
against my friends. I also like the choice of 
downhill or gate racing, and I thought the 


ALPINE RACER cont.. 


MIDWAY 


MAKER: MIDWAY 
MARKET: VIDEO 
he big-hit game Cruisn’ USA has now 
reached upright cabinet format. 

Midway has launched the game in a 
no-frills cabinet for arcades without the space 
for the sit-down or sit-in cabinets of the last 
year. 

The latest version of the game includes 
all the features of the original game, with its 
3D UltraGrafX texture-mapped graphics and 
a 25" colour monitor. There is 
full DCS sound and a choice 
of four manual or automatic 
vehicles and 14 races across 
the country. 

This game _ has 
continued to perform strongly 
in the NZ market for some 
nine months and is again in {4 
production (NZ cab. differs § 
from illustrated model). 


texturing on the graphics was 
really impressive. The reduced 
visibility onsome courses gave 
an added sense of realism and 
the falling snowflakes was a 
nice touch. 

The controls were easy 
to get to grips with and the 
side-to-side swing motion on 
the foot pads really helps you 
get into the game. But unless 
you're wearing hard-soled shoes it’s a bit 
difficult to edge properly, because you need 
to dig into the pads pretty sharply to get the 
effect. 

But all in all, a very enjoyable and 
original game and one which I'd definitely 
play over and over again - especially in the 
run up to the ski season itself. 


TIME WARNER 


MAKER: TIME WARNER 

MARKET: VIDEO GAMES 
A rea51is Time Warner Interactive’s latest 

game and is scheduled for release 
following AMOA. 

A precision shooting game featuring 
the AccuAim optical system, it melds 3D 
graphics with a 
science fiction 
storyline to grab 
players’ attention. 

Based on the 
real Area 51, at Top 

| Secret “Dreamland” 
air base near Las 
Vegas, here players 
| have to penetrate a 
secret installation in 
Í six waves, fighting a 
i wide variety of 
| villains along the 
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Game: Alpine Racer 
Type: Dedicated video 
Manufacturer: Namco 


Release date: Out now 

Ipine Racer is the latest dedicated game 

to come from the Namco stable. 
Targeting the lucrative skiing market, the 
game puts players in the shoes - or the skis - 
of a downhill skier, taking on a variety of 
challenging runs. Players may choose 
between a straight downhill challenge or a 
slalom race where they must pass through 
gates as they descend. Novice, intermediate 
and advanced levels exist for each game. 
Alpine Racer utilises texture mapped, 3D 
graphics as made popular in Namco’s racing 
success, Ridge Racer. 


THE PLAYERS VERDICT 
DAVID -AGE 19 
hardcore gamer. Visits arcades 
frequently and hunts down the new 
releases. Enjoys playing fighting games both 
in arcades and on his Super Nintendo system 
at home. 

I thought this was excellent. It’s such 
a fresh idea and it’s so rare these days to get 
a game that isn’t based on racing vehicles or 
fighting. I must admit, my 
immediate impression was that 
it would be terrible; I’m not a 
skier so I have no passion for the 
sport. I also thought you’d look a 
little stupid standing up there on 
the ‘skis’ - it looked like it would 
be quite easy to fall off and make 
a complete fool of yourself. 

But I was completely and 
utterly wrong. The game is 
brilliant. The big screen gives you 
a fantastic sensation of speed and 
the graphics seem to surround 
and immerse you in the 


ALPINE RACER 


experience. The graphics themselves are 
superb with very subtle details, particularly 
on the mountain backdrops. 

I also thought the controls were well 
conceived and gave you a definite sensation 
of skiing. The foot panels which allow you to 
dig your skis into the snow are also well 
thought out. My only criticism was that there 
was no sensation delivered back into your 
legs - it could have done with something to 
put a little pressure on your knees. 

In short, the game is brilliant. And if 
Namco decide to link games, like Ridge Racer, 
it will be a massive hit. 


LOUISE -AGE 22 
real pinball fan who also has a soft spot 
for SWPs and has recently developed a 
passion for shoot-’em-ups. 

Not being a skier, unless you count 
dry slopes, Idon’tsuppose Iam fully qualified 
to comment on the authenticity of the action. 
However, the sensation of speed generated 
during gameplay was really quite impressive 
and I genuinely did find myself totally 
immersed in the action - to the point of feeling 
dizzy when I stepped off the ‘skis’ at the end 
of the game. 

The graphics were very realistic and 
you definitely felt as if you could 
have been rubbing ski boots with 
the richand famousin Val d'Isere. 

I wasn’t quite sure how the ski 
| boots worked on my first try, but 
have since been told that that 
was my ownstupidity rather than 
poor instructions on Namco’s 
part. 

My overallimpression was that 
the company had managed to 
find a sport that wasn’t fighting, 
football or motor racing and make 
it work in a video game. 
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Eastgate and Shirley has plans that will 
turn it into the third largest Mall in 
Christchurch. Certainly shoppers will 
have a wide range of options. 


L ooking through the returns figures 
on all the operations it was clear 
again just how much of our revenue is 
being generation by the dedicated units 
in the round. Operators who are trying 
to run with standard videos and who 
are getting the low returns we are from 
these units must be finding it tough. 


he "Son of a Gunn Show" on TV2 

recently screened some footage 
taken at Time Out in the Hoyts 8 
complex. The footage showed Jason 
Gunn interviewing a young gamester 
and competing with him on some of his 
favourite games such as Basketball, Air 
Hockey, Cyber Cycles and Sega Rally. 

The clip ran for almost five minutes 
and certainly did a great job of 
highlighting some of the best games 
available currently. 


S tar Force the local flight simulations 
operators are set to move into new 
premises next door to the Hoyts 8 
complex adding to the already diverse 
and growing entertainment options 
available along Moorhouse Avenue. 
Included in the lineup are: Garden City 


Bowl, Science Alive, Hoyts 8 Cinemas, 


Time Out Family Leisure Centre and : . 


Supa-Karts Indoor Raceway. 


DUNEDIN 
he local relatives and friends of Jill 


and Trev have been invited to the | 


New Zealand version of their wedding 
having somehow not received either an 
invitation or a ticket to the Las Vegas 
version. I am sure the turnout for Las 
Vegas would have been better Mr Allan. 


erv Wilson decided to buy anew pe 


house before he went away (the E 
deposit was a trade with a mountain of BE 


toilet tissue he had somehow acquired) 
and was unconcerned about selling his 
house until his return. Sure enough 


within three days of the listing, his old | 


place was gone and the move is on. 
Anyone wanting paper towels ornapkins 
should contact him before he moves. 


OAMARU 

he Wilsons dropped in on their way 

to a two week break happy to have 
sold out of their existing business and 
looking forward to becoming full time 
operators on their return. Oamaru retail 
has been turned on its ear by the arrival 
of major retailer The Warehouse and 
spending patterns will take some time to 
return to any sort of stability. 


"ASK ABOUT OUR FINANCE OPTIONS" 
Auckland/Northland: Kevin Grundy Ph 09 525-0200 Mobile 021 525-020 Fax 09 525-0250 
Central: Robert Briggs Ph 07 346-3783 Mobile 025 946-724 Pg 0508 888-777 Fax 07 346-3784 
Lower N/I: Mike De Ruyter Ph 04 389-3919 Mobile 021 444-999 Fax 04 569-9107 


i, I’m Jill. I’ve been working with 

Jukeboxes now for six years and have a 
good knowledge of these machines, but I’m 
still the first to admit with constant changes I 
still have a lot to learn. 

At the recent AMOA Show in New 
Orleans (my firstshow) I finally got the chance 
to see some other breeds of Jukebox in the 
flesh. Until now I’d only seen photos in 
magazines. 

What a bad start I had. Being a female 
and proud of it, do you think I could get the 
attention of any of the male species running 


the stands. Not on your life. Most stands I — 


| Ws also big and 
strong. They 


stood around for ages looking at the machine 
I liked and wanting to see inside and find out 
more about it. I had to settle for brochures as 
no one would talk to me. The brochures 
didn’t tell me the things I wanted to know. 
But then I’m a female what would I know 
about the operation of a Jukebox. 

One particular stand I visited I really 
wanted some information so I 
had to go up to these three men 
(all of who worked on the stand) 
and interrupt their little chin 
wag, apologising for the 
interruption, I asked if someone 
could give me the information I 
required. They all looked at me, 
then reluctantly one of them 
came to talk tome. After I passed 
aso called test to see if I actually 
knew anything about Jukeboxes 
he then relaxed and gave me the 
information I required. 


WHAT DID I SEE AT THE SHOW? 
MICRO MANUFACTURING INC 


| needs of any and every site with this machine. 


hey had a Panther Jukebox on display, | 


which included a Karaoke kit, plus a | 


music video or you could have itasa standard 
Jukebox. They certainly have covered the 


“ 


_ Performer range and 


It’s a shame the Jukebox didn’t have a more 
appealing appearance. This Jukebox is also 
available for the DDA 
Cheetah. The twin 
player mech creates 
no delays in music, so 
while one CD is 
playing the next CD 
is selected and ready 
to go. This machine 
holds the standard 
100 CDs. 

NSM AMERICA 


Showed us the 


the Digital Thunder series. The one I liked 
was the Emerald Ice wallbox what a beautiful 
eye catcher this is. This little machine has 
everything in a small space of barely 930mm 
x 620mm at the other end of the 
scale was the large freestanding 
Digital Thunder. It did seem to 
sound nice but with no one 
wanting to talk to me I didn’t get 
to hear it at any great volume. 
Once again I collected some 
brochures. 
ROCKOLA/ANTIQUE 
APPARATUS CO 
B oy these guys supply 
everything you could ever 
want from Salt & Pepper shakers 
to sweatshirts to big Bubble 
speakers. The accessory range is 
mind boggling. A great place to contact if you 
want to set up a theme venue. I know what 
they have for sale because I picked up some 
brochures to get some of the information | 
needed. Ladies get your husbands to ring if 
you want to buy something. Rockola have 


AIR HOCKEY 


t is possible that some Table Hockey 

machines with serial numbers between 
940800 to 951000 have an intermittent 
solenoid failure problem. This can be 
corrected by moving the solenoid hole 
down 14mm from the edge of the existing 
hole, see drawing to the right. 


EXISTING HOLE 


NEW HOLE 
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WILLIAMS & BALLY FINBALLS 


PROBLEM: NEW NRI (G-13 6101-0151) COIN MECHS DO NOT FIT 
SOLUTION: MODIFY MOUNTING BRACKETS AS FOLLOWS 


1. The new NRI G-13 6101-0151 has 
the connector protruding out further than 
previous models such as the NRI G-13 
0004/2-517. This may cause fitting 
problems in many pinball machines. This 
is indicated in figure 1. 

2. The new coin mechanism can be 
accommodated by removing some of the 
mounting bracket as indicated in figure 2. 
This can be done with a small hacksaw 
blade and a Stanley knife. 

9. Mount the new NRI in the normal 
manner but the connector harness may 
need to be removed and then reconnected 
after the coin mechanism has been fixed in 
place. 


figure 2. 


NRI Mourting Bracket 
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Older mode! NRI 


Remove this section by cutting 
along the dashed line. 
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KILLER INSTINCT 


SUBJECT: HARD DRIVE WARRANTY 


W illiams have advised us that a 
number of Hard Drive's being 
returned for repair and or warranty are 
missing the bar code label stuck to the edge 
of the Disc Drive. 

This bar code is the Manufacturer's 
serial number and not Williams. Without 
this label attached to the Hard Drive Coin 
Cascade cannot accept them as being 


returned for warranty, even if they would 
normally have been subject to a warranty 
claim, and asa result the hard drive will be 
repaired and returned at cost and not as a 
credit. 

In order to ensure that we receive 
full credit for any faulty hard drive's please 
ensure that this bar code label is attached to 


the drive before sending back for repair. 
57 SE Oia OT, 


FLIPPER STOP 


ASSEMBLY 


Part LA-12390 


OW 


FLIPPER COIL 


YELLO 


Part # FL-11753 


YELLOW FRONT 
MOUNTING 
TARGET 


Part # A-14691-6-P 


FEATURES - MOTOR 
CARD PINION CUSED 
ON MOST GAMES) 


Part # A-179035 


FLIPPER BRACKET 
ASSEMBLY LEFT & 


RIGHT 
Part # B13104-L(R) 


IDEAL FOR 
KEEPING 
BUTTONS 
TIGHT 


G.s50 


LIMIT 2 PER 
CUSTOMER 


SPECIALS VALID UNTIL 10TH OF DECEMBER, OR WHILE STOCKS LAST. 


ALL PRICES IN THIS MAGAZINE ARE EXCLUSIVE OF GST. 
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also switched from the carousel mechs to 
their own vertical tower. These have yet to be 
proven in the market place. Lets hope all goes 
well for them. 
WURLITZER 

H“ a small but busy stand. They don’t 

seen to change the look of the new 
models but still remain reasonably popular. 
They’ve also introduced a new mech and a 
much needed new design that takes up a lot 
less room so now we'll probably see a smaller 
cabinet from them in the future. 

ROWE INTERNATIONAL 

H ad a big stand and lots of staff, all of who 

seemed to be kept busy. 
They showed the Eaglestar 
Wallbox and the brand new 
MM2 which is replacing the 
CD51 series. Pleased to say the 
MM2 has a much more 
favourable appearance to the 
MM1. The MM series have 
remained small, similar to the 
CD51’s so they’re great for 
party hire and smaller sites. 
Also on display was the 
Karaoke unit which is suitable 
for all CDM 4 & 12 players 
which is basically the 100D 
models and the later CD51 
models. This kit comes with 5 
CD’s with labels 2 
Microphones and stand a Karaoke banner 
and of course the conversion kit. The monitor 
is a separate item you purchase yourself. Also 
new to the market is the new mech which is 
ready for the futuristic double sided CD’s and 
this will double the amount of music the 
Jukebox is capable of holding. Hopefully the 
companies producing the new discs will plan 
carefully what they put on each side of these 
discs or we're still going to have only a couple 
of tracks used on each disc. I did very well 
getting information off this stand as these 
people would talk to me, so I was really 
impressed with them. 


SEEBURG RENAMED 
JUKEBOX USA 
lso had a Karaoke on display. I really 
hope these units take off as almost 
everyone seems to be following suit. 

Well I spent 2 days at the show. I 
couldn’t find any sign of Sound Leisure or 
Pioneer, both of which I’ve heard a lot about 
here and was interested to see them. But it 
wasn’t to be. Maybe next time. 

Well just to summarise what I saw, 
thinking back I definitely prefer the Jukeboxes 
that the CD slicks with the label. Feedback 
from my sites say it’s really user friendly and 
easy to see whats on the 
machine instead of reading 
everything. Most people say 
after a couple of drinks they 
can’t read the labels and spent 
more money on the Jukebox 
that has the slick because they 
can see it and know which 
track they want to play. 

The Nostalgia 
Jukeboxes are certainly 
displayed by everyone at the 
show but once again many 
don’t enable you to put the CD 
slicks in. If you look really hard 
you can see the differences in 
these beautiful machines. They 
are what most people think a 
Jukebox should look like. I know when my 
customers come in for Jukebox Party Hires 
they think the machines should look different 
but are still very happy with what they see. 

There were also a lot of Record and CD 
companies at the show but sadly most don’t 
have their export licenses so most of us who 
don’t live in the USA find it hard to get what 
records etc we need at competitive prices. All 
in all [had a wonderful time and it was a real 
eye opener, the weather was great and now 
I’m back to reality in my little office in with all 
my Jukeboxes on the mainland. 


Midway's virtual reality experience 
now in a deluxe stand-up design. 


Includes all of the following features from our full-motion 
simulator and deluxe sit-down models: 


e All the fun and excitement of the original Cruis’n USA (with the 
exception of the three-axis motion mechanism) in a space-savin; 
upright design 


¢ Powered by Nintendo’s Ultra 64™ system 

e Three-dimensional UltraGrafX™ texture-mapped video graphics 
e 25” video monitor for eye-sizzling color and movement 

¢ Full DCS Sound System™ music and sound effects 

e Choice of four manual or automatic transmission vehicles 

è Three selectable vantage points on the race 

e CD selector switch cycles through the Cruis’n USA soundtrack 


e Linkable for head-to-head competition with another 
Cruis’n USA machine 


indusures inc 
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(75 Gu. a. * Pa oe oe: 


This product is marketed in NZ under an exclusive distribution licence held by Coin Cascade Ltd 


TuE 


G reetings to one and all from the winterless 
north, well okay it has rained every day 
for the last month, but you get that in spring! It 
feels like I am forever writing articles for the 
Time Out magazine which means yet another 
month has passed us by, a scary thought. Time 
to think about Christmas shopping and the 
silly season it includes. 

Local body elections have just 
concluded in Auckland, Les Mills was voted in 
yet again as Auckland Mayor. Les has in the 
past been somewhat of a closed door, behind 
the scenes mayor but now promises to be more 
accessible and charismatic, GO LES, it's what 
Auckland needs. Rumours are still flying with 
regards to the downtown transport centre, next 
June should see definite plans released. Les 
continues to try to balance the books which I 
guess is not a bad thing. Auckland seems to be 
better off, even if issues take along time to 
resolve under his leadship. 

Auckland is to host the heads of the 
Commonwealth meeting, bringing all sorts of 
important people including the Queen to town. 
It will be a great time to showcase our fair city. 
I wonder if Liz plays arcade type games? I will 
let you know if she comes to visit. There is 
speculation that demonstration marches by 
various groups will be taking place. Hopefully 
these radicals won't send the wrong message to 
the world. Some groups of people don't seem to 
realise how good we have gotitin New Zealand. 
This should be a time of coming together to 
show off to the world our awesome, beautiful 
country. Not to bleat cases of oppression and 
unfairness. Face it, we area pretty lucky nation. 
WHEW! What a patriotic person I am. 

This month saw the launch of the 
"Worriers' stockcar racing team, of which Stages 
Time Out is one of the proud sponsors, the first 
race is a Waikeraka Park 28th October. Clark is 
well prepared and plans to be the New Zealand 
champion by the end of the season. Good luck 


to Clark and his team (6 cars in all). 

We launched Cyber Cycles and Indy 
500 to the Auckland public at the Auto Action 
Show held mid October. As wellas having both 
games on freeplay the "TimeOut Competition 
Crew" dished out Whittakers Peanut slabs, 
Cokes and Fruitopia to participants which as 
you would imagine, was a real crowd pleaser. 
A large contingent of stockcars, classic cars and 
power boats were on display, launching the 
summers racing season. A good time was had 
by all. The Auckland Motor Show is the next 
event to organise. We will promote racing 
simulators in general. Last year 28,000 people 
passed through this event, so looking forward 
to tapping into the market letting them know 
what awaits them at their local amusement 
centre. 

New games continue to arrive into 
Auckland at a rapid pace. Cyber Cycles is one 
of those games, and has got me hooked, with 
excellent graphics and playability Iam sure it 
will be a huge success in New Zealand. I am 
starting to get used to the Harley and ready to 
take on challengers. Other games that have 
caught my attention lately include, Puzzle 
Bobble 2, very cute, Point Blank which the 
Asians love. Tekken 2 seems to be doing okay 
but, Street Fighter Alpha is still leading the way 
in fighting games. Looking forward to the 
updated version of Virtua Cop and the new 
skiing simulator Alpine Racer, they both look 
hot. 

Planning of the New Zealand Daytona 
Championship is now well underway, and 
assuming it is supported by the Main regions, 
will commence officially on the 18th of 
December. For more details contact me on 021 
63-68-69. 


Till next month, happy trails to you. 
David Blackall 
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straight-aways and smooth turns through 
mountain and coastline settings. 


Neo 
. _ =] Yokohama 
For experts: a highly technical course with 
tight tums, high-banked turns and jumps 
through an urban area. 


Greenhill ,- 


SER beginners: a combination of high speed 


©1995 NAMCO LTD., ALL RIGHTS RESERVED , 
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In keeping the promise we made at the 
launch of MK3, Midway brings the free 
Update to MK3. This is an exceptional 
product. 

There are often operators who do not 
want to bother with updating their games. 
We STRONGLY encourage you to ensure 
that all operators make this upgrade. It will 
increase your earnings at NO EXTRA COST. 


1. Midway will send out an update kit to 
distribution for each of the MK3 games 
and kits purchase. 

2. This Update kit - Midway part #45063 
consists of; 12 chips - 8 Masked ROM’s, 
1 E-PROM (8 megabyte), 2 E-PROMS (4 
megabyte), 1 Security Chip, 1 New 
Marquee, Return Authorisation Label 
with RA#, Instructions on how to change 
out the old and put in the new. 

3. Kits are then sent on to operators who 


Children will not become addicted to 
home computer games or become more 
aggressive by playing them, according 
to a report, which finds the electronic 
parlour games could even improve 
family relations. 

Launching the report, Australian 
federal Attorney-General Michael 
Lavarch said there was evidence that 
playing the games had encouraged joint 
family activities on a scale rarely seen 
since the advent of television. 

Mr Lavarch said he found the 
report surprising but was reassured that 


purchase MK3’s. 
4. The operator installs the new 
chips, places the old chips back into the 
original packaging; put the RA Label on 
the outside of the box, returns the old 
chips to the distributor. 

5. The distributor returns the old chips to 
Midway (the RA# is incorporated on the 
return label). 

Please note that when the Update 
kits are sent to distribution each kit will be 
charged at $800 for each kit. This will be 
CREDITED IN FULL when the original 
MK3 chips are returned. Kits returned 
INCOMPLETE will not be credited in full. 
Any kits that are not returned payment will 
be expected. We therefore encourage you to 
make these returns within 30 days from 
receipt of the kit. 

Customers wanting their MK3 
upgraded by us can send these through to 
Coin Cascade who willbe happy to upgrade 
units at no charge and on the same day. 


playing computer games was not harmful 
to children. 

“There is no negative impact. 
Obviously we need more research but 
this is reassuring to parents,” he said. 

“Computer games are an entree 
to the use of computer technology for 
kids, that’s it’s positive side,” Mr Lavarch 
said. 

“Playing computer games also 
appears to help kids develop their 
thinking and problem solving process. It 
has added to their cognitive, perceptual, 
and social development.” 


THE WRIGHT STUFF 


WILLIAMS/BALLY-MIDWAY: MASSIVE 
UPGRADES AND EXPANSION OF 
TOOLS, TALENT, PLANT AND 
PRODUCTS. Courtesy Replay. 


MS vice president Ken Fedesna is an ardent 
fan of famed American architect Frank 
Lloyd Wright. So when Williams/Bally-Midway 
began planning its huge new manufacturing 
facility, Ken made sure Wright’s design studio 
was part of the project. The resulting 186,000 sq.ft 
factory - bright, beautiful and brilliantly functional 
- clearly bears the Wright imprint. Located in 
Waukeegan, some 45 minutes north of Chicago, 
the new site has been fully operational since July 
24, achieving breakthrough levels of productivity, 
efficiency and quality in component assembly. 
Even beyond that achievement, the new 
WMS plant symbolises a profound transformation 
that’s now taking place inside and outside of this 
leading game maker. Execs at Williams/Bally- 
Midway say they’re “building a new foundation” 
for coin-op excellence. Bricks and mortar of this 
new foundation include new tools, new plant, 
new talent, new product lines and new teamwork 
strategies ... not to mention several layers of new 
technology and new marketing approaches. It’s a 
top-to-bottom overhaul ... and WMS vows the 
outcome will produce games with breakthrough 
levels of excitement and earnings power. 
Evidence of this massive overhaul is 


everywhere. In the expanded pinball design offices, 
there are gleaming new CAD-CAM computers. In 
the new video design building, there’s a new 
motion-capture studio for the ultimate in realistic 
video graphics. There’s a new redemption and 
novelty division. In a theatre near you, there’s 
“Mortal Kombat”, the first Hollywood movie based 
on a WMS vidgame hit. And coming soon to a 
location near you, is the promised update chip for 
Mortal Kombat 3. In all, WMS is working overtime 
and investing tens of millions to make sure it’s got 
the “Wright Stuff” for success in a fast-changing 
market. 

“Our engineers are market-savvy,” 
declared Ken Fedesna. “They understand what 
players want to play, and what operators and 
distributors need. Some sectors of today’s market 
are suffering, and we fully accept our responsibility 
as manufacturers to create games that attract 
players. We’re very committed to video and plan 
to do more and more. In pinball we are committed 
to creating even better, more appealing games. We 
have added a new line of redemption and novelty 
pieces, announced a merger with slot machine 
maker Bally Mgf. Co., and acquired our own home 
video development and marketing arm. It’s all 
part of our continuing diversification plan to make 
sure WMS and its game designers have the tools 
they need, to do the job.” 

Here’s a brief rundown of recent 
expansions and upgrades a WMS Mfs:.: 
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BY NIGEL WOODING 
W: have reached the half-way mark for the 
new business financial year. The last six 
months have been a busy time for all the staff at 
Coin Cascade and the next six months will be even 
busier. 

At Coin Cascade we are always continuing 
to analyse our performance with a view to future 
improvements. We are always working hard at 
improving our customer focus, listening to what 
you as our customers want and turning it into 
actions that you as our customers can see and 
appreciate. All our staff always value what you as 
our customer have to say and if you have any 
problems please do not hesitate to raise them. 

Next month I intend to start a company / 
staff profile for Coin Cascade to help you better 
understand whatservices and products our valuable 
staff can offer, to make your business more 
successful. 

For this months article I would like to share 
the following three articles on current employment 
issues, the first two are copied from the Main 
Report. 


SOME HINTS ON HOW TO HIRE 
WITHOUT BEING HASSLED ABOUT 
HUMAN RIGHTS 

f you're an employer, don’t advertise for specific 

types of employees. Don’t ask about sexual 
orientation. Don’t ask direct question about whether 
a person has a disability or illness. Don’t assume a 
person’s disability will limit their ability to do ajob. 
It may .. Or it may not. Instead, focus on the ability 
of the person to do the job. If you get it wrong, the 
Human Rights Act now empowers people to 
challenge your decision. By the way, complaints 
from people with disabilities make up 22% of 
employment complaints to the Human Rights 
Commission. (Based on comments ina recent press 
report by South Island Human Rights 
Commissioner Ross Brereton). 


MORE THINGS TO REMEMBER ABOUT 
FIXED-TERM EMPLOYMENT 
CONTRACTS 
R eason, according to employment law 

consultants Phillips Fox ... “Because the effect 


TIME OUT FORA 


MANAGEMENT REVIEW 


of a fixed term contract when it expires is to deprive 
the employee of the personal grievance provisions 
of the Employment Contracts Act.” Italso identified 
five requirements: 


i The contract must genuinely relate to the 
operational requirements of the business. 
2. The employer must show a genuine reason 


for the seasonal or other fixed-term contract ... And 
that its purpose is not merely to deprive the 
employee of the protection of the personal grievance 
provisions. 

os When a contract is about to expire, the 
employer must consider if the need for termination 
is still necessary. 

4. The termination may be invalid if there has 
been an indication of renewal that has not been kept 
... Or if the termination is brought about in defiance 
of the employee’s legitimate expectations of 
renewal. 

a A termination can be overturned if it is 
brought about by any wrong motive or unfairness 
on the part of the employer. 


‘PAY AS YOU GO’ 
HOLIDAY NOT ALLOWED 

A re any of your employees currently employed 

on the basis that their pay rate is already 
inclusive of holiday pay, and that no holiday pay is 
due when holidays are taken or employment is 
terminated? If so, then you may be in breach of the 
Holidays Act 1981. 

In a recent court case, an employee had 
signed an employment contract stating that his 
hourly rate included holiday pay and statutory 
holidays. Upon termination, the employee did not 
receive separate holiday pay. 

The court held that sucha “Pay At You Go” 
holiday did not comply with the Holidays Act, and 
the employer was ordered to make further holiday 
payments to the employee. The court confirmed 
that under the Holidays Act, employees are entitled 
to a minimum paid holiday of three weeks after 
each year of service. 

When employment is for less than one 
year, the employee is entitles to be paid 6% of gross 
earnings as a lump sum, either on termination or 
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when holidays are taken. 
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PINBALL 
SERVICE 
RSES 


AUCKLAND 
DAY & TUESDAY 
DECEMBER 1995 


WELLINGTON 


WEDNESDAY & THURS 
6 & 7 DECEMBER 19 


CHRISTCHURCH 
FRIDAY & SATURD 
& & I DECEMBER 19 


FULL TWO DAY COURSES BY AUSTRALASIA'S 
RENOWNED PINBALL EXPERT NORBERT SNICER. 


THIS COURSE IS A PROVEN TOOL FOR OPERATORS TO 
IMPROVE THEIR SERVICE SKILLS AND REDUCE DOWN TIME. 


FEE OF $460 + GST PER PERSON COVERS THE 
FULL TWO DAY COURSE AS WELL AS LUNCH. 


s The 1995 video design staff is 25% bigger 
than last year, and is housed in a newly-leased 
40,000 sq.ft. facility across the street from Williams’ 
old California Ave factory. This same building 
also contains three new video studios (motion 


capture, digitalisation, and video promotion). 

° WMS’s new San Diego, California 
subsidiary (the former TradeWest outfit) has been 
more than tripled in size to 27,000 sq.ft. and is now 
developing its first coin- 
op video for the Midway 
label. 

° WMS will f 
manufacture video § 
countertops with a 
“Ripley’s Believe It or 
Not” licensed theme. 
This is happening in 
Marty Glazman’s new 
division, called 
FunHouse Games, 
which is gearing up an 
extensive line of products 
including redemption and 
novelties. A Wheel of Fortune 
rolldowns, a revamped 
Addams Family pachinko- 
style unit, a licensed novelty 
called Bozo Buckets 2, and 


several other “name brand” products (as well as 
more traditional shuffle alleys etc), are on the way. 
FunHouse alone will devote seven titles at this 
month’s AMOA Expo. 

° The much-expanded pinball engineering 
departmentnow comprises eight full project design 
teams, using CAD-CAM computers for state of the 
art design. Pat Lawlor, Steve Ritchie and Larry 
DeMar have been installed as a “triumvirate” atop 
the organisation chart, helping with creative 
brainstorming through each phase of conception 
and development of each pinball title. 

° A new six-person marketing and 
promotion team under Jim Greene is producing 
five to seven minute videotape cassette promos 
for each and every new WMS game. These go to 
distributors, media outlets, and trade shows. 

° Mortal Kombat, the movie from New Line 
Cinema, appeared in theatres nationwide starting 
August 18. Starring Christopher Lambert, it 
functions as a multi-million dollar advertisement 
from the home video release of MK3. The film, 
home game, TV and print ads, and a travelling 
Mortal Kombat roadshow also provide 
unprecedented hype for the street and arcade 
release of an update chip for MK3. Operators will 


ships October 1. Roger Sharpe, the director of 
licensing, remains the factory’s vital conduit to 
licensed “brand names” like movie studios, major 
professional sports organisations. He also dreams 
up marketing and ad campaigns, handles the press, 
and more. 

° The new Waukeegan plant fabricates and 
assembles pinball components (cables, PCBs, coils 
and back-boxes) plus video kits. Enthusiastic 
“hands-on” management is 
provided by manufacturing VP Don 
Hassler, manufacturing director Paul 
Morton, and quality czar Dan 
Gelarde. The plant’s expert labour 
force uses state of the art, 
computerised machinery; 
computerised barcodes for 
compenent ordering/tracking; and 
“Just In Time” 
manufacturing supply 
techniques. Some additional 
WMS functions will probably 
move one day from their 
existing Chicago and Gurnee 
sites up to Waukeegan. The 
enormous new building has 
plenty of room for more 
assembly lines and 
departments - also, the 36- 
acre grounds could accommodate two more 
structures of this size! 

° Sales & marketing VP Joe Dillon, sales 
director Rachel Davies, and sales pros Lenore 
Sayers and Mark Chan remain committed to a 
“TLC” relationship with distributors and operators. 
“New technology will not change the traditional 
market chain,” Joe declares. “We will always need 
distributors for the service, support and 
communications channel they provide to us and to 
the operators. Sure, today’s market is becoming 
more complex. It requires a creative vision of where 
to go...and that means even more dedicated effort 
is required to make that vision happen in the real 
world. Distributors and operators are indispensable 
members of our team as we compete to stay one 
step ahead of so many other forms of 
entertainment.” 

Adds Rachel: “It’s not a question of selling 
product, but of asking questions, listening hard, 
and learning your customer’s business. I probably 
spend two weeks out of every month on the road, 
but I love it because it means working closely with 
our distributors, living through their daily routine 
with them, and learning to see things through their 
eyes. There challenges are our challenges, and 


be able to buy the chip starting at AMOA Expo; it | their success is our success.” 
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raro A Head-to-Head Rally with 
unbelievable effects! 

The most realistic carracing game! 


addition, the engine sounds sampled from a real car give you thrills and excitement. 
* Communication function incorporated allows for simultaneous “vs”, interactive play. 
* The two game modes (“Practice” and “Championship”) are available. 
« Use the V.R. button to alternate the 2-stage perspectives to and from “Driver's Eye” 
and “View from Behind.” 
* Gives you the sensation of drifting and driving realism. The Deluxe type has an 


innovative mechanism which transmits the vibration and impact experienced 
on 1 the screen to the seat. 
` Choose one from the 3 courses, 
> _i.e., Easy, Advanced and Ey ‘ert. 


eted in NZ under an exclusive distribution licence held by Coin 


settings: 

; Women tend to use an indirect style of 

conversation more than men. 

Confusion is likely when a person is 
asked in an indirect way, and interprets the 
words literally. 

The answer to the indirect question is 
not a refusal, it is simply a response to the 
literal question asked. 

° Direct language patterns, which tend 

to be used more by men than women, may be 

interpreted by women as disempowering, 
uncaring and insulting. 

A common comment in business 
meetings is, “What you mean is ...” after one 
person has made a statement to the meeting. 

Women hearing this statement may 
interpret is as, “What you said isn’t right. I’m 
correcting you and taking charge of the idea 
from here.” In fact the person making the 
statement is probably gathering their thoughts 
and clarifying what they heard by re-stating it. 

UNDERSTANDING 
CONVERSATIONAL STYLES 

S everal benefits for business and 
organisations arise from understanding 

conversational styles: 

e Misunderstandings with customers and 
staff are reduced; 

e Less time and effort are wasted in correcting 
errors; 

e Synergy of teams is enhanced when the 
different styles are appreciated and 
accommodated; 

e Aclearer focus on team and organisational 
goals will arise, leading 
to a greater rate of 
achievement; and 

e Because the greatest 
challenges in any business 
owners life are usually 
staff-related, encountering 
fewer problems in 
communication will often 
result in greater efficiencies. 

COURSES 

L order to achieve better 

inter-action, you may choose 

to attend yourself or send staff 
on effective communication 

- type courses, or provide 


assertiveness books to your staff. 

However, the effects of these are often 
short-lived - at worst they will last until the 
first crisis afterwards, at which time everyone 
reverts to their ingrained behaviour patterns. 

Creating sustainable effects requires a 
change in core values by you and your staff on 
behalf of your business culture. 

Changes to core values happen when 
something is recognised asa fundamental truth. 
Changes in your belief system stand the test of 
crisis and upheaval - they last through the 
challenges and result in sustainable 
modifications to your business’ culture. 

Lectures will not usually achieve 
changes in ingrained behaviour patterns. 

When people discover the fundamental 
truths for themselves they absorb these 
changes. 

The more one understands the 
workings of conversation, the more one is able 
to adjust ways one talks and listens. 

Your chances of being understood in 
and understanding conversations must 
increase. At the same time, as more people 
learn these skills, the less it will be necessary to 
make these adjustments. 

No style is better than any other. By 
taking a new look from a different perspective, 
one is more likely to fully understand, 
appreciate and change for the better. 

CONCLUSION 
G and effective communication is an 
essential part of business in general. 

A manager who can translate, 

Si accommodate and 
appreciate different 
communication styles 
greatly enhances their 
chances of success. 

As the balance between 

the sexes becomes more 
equal in business ownership 
and management, both men 
and women must have a 
greater understanding of 
cross-gender communication. 


Appropriated from the 
Chartered Accountants 
Journal. 


MISMATCHED COMMUNICATION 
STYLES BETWEEN MEN, WOMEN, 
EMPLOYERS AND THEIR STAFF 
CAN RESULT IN CONFUSION AND 
COSTLY MISTAKES. 


Burns today operates in a strongly 
competitive environment in which 
effective communication is a crucial element 
in winning or losing customers and employees. 

Good managers can minimise the 
chances of mistakes by learning about and 
accommodating different conversational 
styles. 

As the balance of men and women 
becomes more equal in both business 
ownership and management, effective 
operators will adapt to developments in their 
customer base and staff. Those who choose to 
adjust their business to reflect these changes 
will be in a stronger position. 

Sometimes the best laid plans of women 
and men go astray due to misunderstandings 
of meaning and intention behind 
communication. In both business and personal 
lives, two people with the best intentions may 
“miss the boat” when it comes to 
communicating. 

Although nature has provided the 
perfect balance and given men and women 
complementary characteristics, lack of 
knowledge about the different characteristics 
often leads to frustration and sometimes anger. 

Weare tempted to believe that “If only 
they would be more like me then everything 
would be so much easier.” But would it? 

Men and women are different. 
Research has shown that although we have 
the same basic brain structure, subtle 
physiological differences exist, and these 
manifest themselves in different ways. 

When asked to solve a simple 
mathematical problem while being brain- 
scanned, men and women were typically 
shown to use different parts of the brain. While 


BUSINESS 


both sexes were able to solve the problem, they 
did so in different ways. Men tended to use one 
area of their brain, while women activated 
several parts. 

Similar differences are seen in relation 
to speech functions - women tend to use more 
parts of their brain in conversation than do 
men. 

Differences in brain structure are 
present before birth, and are accentuated 
during developmental and maturing processes. 
The result is that by the time men and women 
are inter-acting as adults, measurable 
differences have arisen in terms of the way 
they converse. 

We think we are simply saying what 
we mean, but because we don’t realise that 
others’ styles are different, we are often 
frustrated in conversations. 

Although gender is only one of the 
influences on conversational style, it is the 
most important and least recognised. Gender 
is the most significant “marker” in inter-action 
between people. 

If we mistake someone from, say, 
Ireland as an American, this has far less impact 
on our speech patterns than if we mistook a 
man for a woman. 

One would never approach a man in 
the same way one would a woman, and vice- 
versa. 

CONVERSATIONAL STYLES 
he area of difference having greatest impact 
on business is conversational style. 

Confusion arises when one person gives 
what they believe are clear, concise instructions 
to another, but the job is not done or is done 
differently from the instructions. 

Resentment may follow one person’s 
ideas being put forward by another and being 
accepted, after the original “owner” of the idea 
has tried and failed to obtain acceptance. 

Here are some examples of interactions 
with impact in both business and personal 
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he world’s best licensed name for a kiddie 

ride has been captured by EMT, the 
German Kiddie rides manufacturer which is 
part of the NSM group. 

At the NSM annual distributors’ 
meeting, held in Disneyland Paris early in 
September, the company was able to announce 
a tie-up with Disney to use its world-famous 
characters on EMT rides. 

The deal is a triumph for EMT 
Managing Director Ulli Kunnecke and French 
distributor Christian Duboscq of BLISS, part 
of the Group Christian Duboscq in Gentilly. 

“We were both at the Dubai 
coin machine show in march,” Mr f 
Kunnecke told the assembled 
distributors, “and we found out that 
justacross from the exhibition hotel | 
the Middle East office of Disney | 
was located. We visited it virtually 
unannounced and after a discussion 
the wheels were set in motion.” 

The first 50 Donald Duck 
rides are already on their way to 
Dubai as a “thank-you” for the 
introduction. Mr Duboscq was 
helped by the fact that he already has the 
Disney line for a range of toys he produces in 
France. 

EMT now has the rights to sell coin- 
operated Disney products featuring the 
leading characters throughout Europe. 

The group’s director of sales and 
marketing, Peter Kuhn, welcomed the guests 
to the meeting, which was appropriately held 
at Disneyland Paris. 

“In the kiddie rides business there are 
a lot of companies working with licences,” 
said Mr Kunnecke. “We have spent a lot of 
time and energy to get the most famous 
characters of them all.” 

EMT already had the rights to 
Marsupilami, the cartoon character so popular 


in Belgium, which Disney had acquired the 
rights to. A Marsupilami ride already exists in 
the EMT range. 

But EMT’s aspirations extend 
considerably beyond the rides. Mr Kunnecke 
said: “we are looking at a concept. We are 
looking at children’s entertainment. For that 
reason we will be using the licence in 
associated products, such as children’s 
furniture and playground equipment.” 

A range of the new rides and products 
was available in prototype format at the 
meeting. Mr Kunnecke said that they had 
been created in little more than 
four weeks, but that production 
line models would be available 
from the middle of October. 

Also in the range is a Mickey 
Mouse car and a Pocohontas 
merry-go-round. In the case of the 
latter ride, said Mr Kunnecke, a 
modular system had been 
employed which meant that, in 
the process of time, operators 
could buy new characters and 
unbolt the old ones, saving 
considerably on the cost of a “new” ride. 

This was part of anew policy to make 
EMT rides more affordable around the world. 
Mr Kunneck, acutely aware of the hard 
Deutschmark, said that the company was 
also launching an economy line of kiddie 
rides, built to the same high standards of 
safety and reliability, but with fewer expensive 
additions and features. “With this programme 
we can hit every location with economical, 
low-price, high quality rides, standard rides 
and the de luxe licensed products.” 

He also announced that a new three- 
style music programme system had been 
developed by EMT, with the personalised 
music on a small compact disc. 

Courtesy Intergame 


N amco America g 
really ought to 


change its name to 
Namco’s General Store. 
After all, they’ve gotjust 
about everything you 
need. That’s true 
whether you're a street 
operator looking for a 
hot new fighting game f 

. or an arcade chain f 
looking for family fun, 
redemption style ... or a location based 
entertainment site which is seeking a big, 
flashy simulator. (Somebody must have 
installed a cracker barrel and potbellied stove 
in Kevin Hayes’ office). 

On the Namco General Store shelves 
starting in late August or early September in 
Tekken 2, a sequel to the original Tekken 
which was Namco’s best-selling kit ever. 
“The original Tekken received excellent 
reviews from distributors, operators and 
the players,” noted the factory’s marketing 
pro Lucinda Bender. “The tournament was 
a huge success. Players exchanged moves 
on the Internet, and operators demanded 
more! Tekken 2 is Namco’s response to the 
demand for a reasonably priced product for 
every type of location.” 

The original game centred on the 
“Tron Fist Tournament,” where the hero 
character Kazuya conquered his father 
Heihachi, taking over dad’s financial empire 
and power. When we last saw Heihachi, 


he’d just been thrown off a cliff by Kazuya... 
and now the storyline continues with Tekken 
2, in which it develops that the old man 
survived his near-fatal 
fall, only to gointo fanatic 
training for a rematch: the 
| Second Iron First 
| Tournament. 

The sequel boasts some 
major upgrades and 
Æ ingenious features. The 
most obvious 
| improvements include a 
| quantum leap in realistic, 
vivid graphics for 
backgrounds and 
characters alike, achieved via better 
proportions, a combination of flat and glow 
shading for superior 3D impact, and all new 
backgrounds. Even the backgrounds show a 
new level of creativity and technical skill. 
For instance, in one setting the “main stage” 
is darkened while characters are followed by 
two moving spotlights at all times! 
Noticeably faster speed and greater fluidity 
of character motions are among the more 
subtle graphics improvements which 
contribute to a greater sense of realism. 

Of course, hard-core players will be 
happy tolearn thateach of the original Tekken 
characters is back, but they have additional 
moves including 1-10 “blazin’ (bone-busting) 
combo moves.” New characters are also on 
the menu, each with different fighting styles 
and unique, original moves which are not 
recycled from other characters. 

Our favourite twist (and it may 
become the operators’ favourite as well) is 
the ingenious concept of “time-release 
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Namco's Super System 22 hardware delivers 
Jutstanding realistic 3-D polygon graphics. 
ALPINE RACER features a huge 50” monitor 
ind ahighly sophisticated and durable set 

Xf controls. The player's skier on the 
screen mimics the movement of the 
iki steps as the player swings left 
ind right. 


\s in real skiing, frequent tuming 
esults in slower speed. The ski | 
steps also pivot allowing a 
‘layers the ability to apply 
idditional “edging” for 
larder, quicker turns. 
ALPINE RACER is an 
xcellent simulation 

f the sport and a 
vhole lot of fun! 


PECIFICATIONS: p 
imensions: 7'9” H x 4'1 1/2" Wx7' 6”"L 
Veight: 792 Ibs. 

ower Consumption: 960 W 
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BACING MODES ARE AVAILABLE 


characters,” designed to keep the gameplay 
fresh and extend the cash box appeal over 
many months. A month after installation, 
the game will start introducing new selectable 
sub-boss characters at the rate of one per 
week. Each new sub-boss is released 
according to the frequency that the players 
select a particular, corresponding hero 
character. Three weeks after the last sub- 
boss is released, the “Main Boss” character 
will become selectable. The game’s cast 
includes a total of at least 21 characters (that’s 
10 regular, selectable ones; 10 sub-bosses 
who are time released; and three hidden 
characters - some of these categories may 
overlap). 

Secret codes are another player- 
pleasing feature. In fact, there are several 
types of codes - one, for example, imitates 
actual game moves to activate a specific sub- 
boss who remains “selectable” via buy-ins 
and continuation coin-ups, but disappears 
when the game returns to its track mode. 
(Nifty incentive to keep those quarters 
coming, eh?). Another code lets players 
choose a hidden character. The other secret 
codes are ... well ... secret. 

Tekken 2, like the original, uses 
Namco’s System 11 technology to offer hi- 
tech at lower prices. “All it takes is a glance 
to notice many of the substantial 
refinements,” Lucinda Bender said. “Tekken 
2 is better than ever, and initial collections 
are considerably stronger that the original. 
Namco is proud to offer this 
reasonably priced kit for 
sucha tail-kicking game! 

Our tour of the 
Namco General Store 
continues as we pass the 
Dry Goods Dept. and 
head over to the 
Simulator Section. And 
here we have Alpine 
Racer, shipping this 
month. RePlay has 
previously reported on 
this impressive game, but 
here’s a quick reminder. The piece 


uses System 22 hardware for 3D polygon 
graphics, plus some of the wildest player 
controls you will ever see: two durable ski 
“steps” and two solidly-built, stationary ski 
poles (bars) for balance. 

As the player moves his feet and 
hands, a computer graphics skier mimics the 
action on the 50" screen. Turning at different 
angles on the ski steps makes the character 
turn; more turns equals slower speed; and a 
quick “pivot” foot motion creates more hard- 
edged turns. Namcosays this highly original 
concept appeals to skiers and non skiers 
alike (there’s a choice of three courses, some 
demanding more technique, others 
demanding more speed). A view-change 
feature and competing skiers (controlled by 
the computer) add to the fun. 

“This game is like a breath of fresh air 
for the industry,” said Namco product 
manager Jerry Momoda. “Namco has broken 
from the traditional mold to provide an 
excellent simulation that’s totally new and 
lots of fun for skiers and non-skiers alike!” 

Don’t forget, The Namco General 
Store has a fine Redemption Department, 
too. Newest title in the ticket-vending line is 
Dino Bonk, a hammer game featuring 
dinosaurs. Players who rack up 40 points go 
into an extended game-play period where 
the action is even more frenzied. Features 
include a durable cabinet construction, 
colourful backlit marquee, bold side graphics, 
and single-level playfield (easy for young 
children to reach), two access doors so 
operators have easy reach to top and 
bottom cabinet areas, two-ticket warning 
light on the dispenser, and dip switch 
adjustable payout 
levels. This one began 
shipping in August. 
Still going strong are 
Namco’s Belly Bomber, 
Godzilla Wars Jr., Air 
Combat 22, Speed 
Racer and Cyber Cycles 
games. For more 
_ information contact 
— your local agent. 
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USA 
Vee Recreation Products and five other 
companies owned by US Industries are 
being sold toa New York investment firm named 
Fenway Products, Inc. for a total purchase price 


however, there has been a turnaround in the 
trends with the yen’s depreciation and the 
exchange markets seem to be steadying. 
Company reports show a slight improvement in 
profitability and although financial institutions 


JAFANESE GAME MACHINE 


CONVERSION DEDICATED PINBALLS 
GAMES GAMES Williams "Flintstones" 
Namco "Tekken 2 Williams "Road Show" 


of $200m. The prominent pool table and electronic 
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and others are still burdened with bad debts in 
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Sega "Virtua Fighter 2" 


Namco "Alpine Racer" 
Namco "Rave Racer" 


ef 
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L 1. 
dart machine manufacturer is presently | the wake ofthe asset-inflated bubble economy of : Sega "Virtua Striker" : Namco ‘Cuber Cycles" ese ieta Jy" 
celebrating its 50th anniversary. recent years, I believe that on the whole, the 4. SNK "King of Fighters" 4 Seza Wina Fi 2 J" D a. th ae aes 
fter a brief hiccup in the deal during the | economyismoving gradually towards recovery.” 5. Taito "Puzzle Bobble" 5. Sea "Sports Fishing 3" n 7 aed 
latter half of July, the planned merger/ 6. Capcom "SF Alpha" 6. Namco "Rave Racer DX" , 
acquisition of Lazer-Tron Corp. by Acclaim AUSTRALIA 7. SNK "Pulstar’ 7. Sega "Sports Fishing" 
Entertainment was back on track at the time of A Leisure and Allied Industries is 8. Psikyo "Strikers 1945" 8. Sega "Virtua Cop" 
writing. The US Securities and Exchange expanding its interests in Indonesia. The 9. Sammy "Mahjong Hyper..." 9, Sega "Rail Chase 2" 
commission approved the merger on August 16 | company has opened a sales office in the capital, 10. Data East "Chain Reaction" 10. Sega "Rally Championship" 
and Lazer-Tron shareholders were set to vote it | Jakarta and three Time Zone arcades now operate 
- up or down ina special meeting rescheduled for | in the country. More significantly, there are 
~August 31. Meanwhile, Acclaim willnow notbe | another 20 Time Zones planned for the next 12 A M E R | L. A N TO P 6O 
-unveiling their first coin-op video games at the | months, all in Indonesia. 
upcoming AMOA Expo as originally planned Inneighbouring Thailand there ae Fatu VI D E O & P | N BA L L 
but will release them around January 1 next | partnerships planned and also in India, again i Mid "Cruisin’ USA 31. AmL "Crime Patrol” 
year. Acclaim currently have four coin-op | with Time Zone or family entertainment centre > Sega "Daytona US A" 39. so "Ole ATO 
-projects on the go. proposals. ~. . : — : 
orty-eight year veteran Ed Blankenbeckler LAI’s Eddie Cochrane, talking with i Micay Mei + 3" s tae ce 
. has founded a new CD juke box factory, | InterGame, noted “In Indonesia, for example 5 Namco "Cyber Cycles" 35, Data East Locked 'n Loaded” 
Zeenon Corp. of America, based in the Chicago | there are 200 million people of whom 30arein the 6. Midway "Killer Instinct" 36. Namco "Ridge Racer" 
area. Its first model, the Temptation, ships by | socio-economic group which goes to Time Zone 7. Bally "Theatre of Magic" 37. Namco "Lucky & Wild" 
early next summer; it’s expected to offer | and similar centres. That is a potential 60 million 8. Bally "The Addams Family" 38. Data East "Maverick" 
simplified operation and a new player which | customers. That’s why we are there.” The group 9. Williams "Star Trek: TNG" 39. Namco "Ridge Racer 2" 
cuts the time change between discs to zero. | has a joint venture partnership going with 10. Namco "Tekken" 40. Williams "Indiana Jones" 
Zeenon has recruited an experienced design | Matahari, a major retail department store in 11. Sega "Virtua Fighter 2” 41. Fabtek "Raiden II" 
engineering team; Noel Seeburg (grandson of | Indonesia which operates over 45 locations. LAI 12. Premier ‘Stargate’ 42. Midway "Revolution X" 
the late JP Seeburg who founded the original | plans to become involved in many of those 13. Capcom "X-Men" 43. Namco "Cybersled" 
Seeburg Corp.) will be one of the board directors | ventures. “The finance is there; itis the manpower, 14. Sega "Virtua Cop” 44. Capcom "Street Fighter: The Movie" 
running this publicly-held corporation. However experienced manpower, that we are busily 15. Namco "Suzuka 8 Hours 2" 45. Namco “Air Combat 22" 
please note that Zeenon has nothing to do with | recruiting.” 16. Taito "Bust-A-Move" 46. Bally “Twilight Zone" 
any Seeburg corporation. He confirmed that Leisure and Allied 17. Williams "Red & Ted's Road Show" 47. TWI "World Rally" l 
would open a factory in Indonesia to support the 18. Williams Dirty Harry / 48. Kaneko (Great 1000 Mile Rally" 
JAPAN expansion in Indonesia, principally for the . ei aes o 5 NE'S: D a tT” 
-f nawelcome to the 33rd Amusement Machine | assembly of prize redemption games. 91. T mona 5 1 SNK " hee ele ae 
: Show = by a E a 22. Konami "Lethal Enforcers II" 52. Williams "The Flintstones" 
association, Chairman Hayao Nakayama noted HONG KONG 23. Premier "Shaq Attaa" 53. Sega "Baywatch" 
the difficulties for the manufacturers from the FIRST ARCADE 5 4 Namco olna 54. i a Tales" 
strength of the yen. He said: “At the beginning of ong Kong’s Metrotainment, a leading 25, TWI "T-Mek" 55. Data East "Jurassic Park" 
the year, hopes were high that there would be an distribution company, has opened its first a aa pmb 56. Premier "Freddy" 
upturn in the Japanese economy, but | amusement arcade. The Game Godown 27. Sega "Virtua Racing" 57. TWI "Cops" 
unfortunately these hopes were dashed by the | (warehouse) has opened in Kowloon, in a 1,500 28. Fabtek "Raiden DX" 58. Data East "Guns n' Roses" 
rapid appreciation of the yen. In recent weeks, | sq.ft. basement of a commercial building. It has 29. Bally "World Cup Soccer" 59. Midway "NBA Jam Tournament" 
Am.Laser "Fast Draw" Data East "Tales From the Crypt" 
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10. Mitchell "Pang 3" 


CONVERSION 
GAMES 

Capcom "SF Alpha” 1 
Midway "Killer Instinct" 2 
Namco "Tekken 2" 3 
SNK "Puzzle Bobble" 4, 
Taito "Elevator Action Ret." 5, 
Capcom "SF Movie" 6 
Seibu "Raiden II" 7 
Seibu "Raiden DX" 8 

9. 


Midway "Mortal Kombat 3" Atari "T-Mek" 


MS 2» 
CONVERSION GAMES 
Namco "Point Blank" 
Sega "Virtua Striker” 
Namco "Tekken II" 
Capcom "Street Fighter Alpha” 
Midway "Killer Instinct" 
Neo Geo "King of Fighters” 
Capcom "Street Fighter The Movie" 
Namco "Tekken" 
Taito "Elevator Action Returns” 
Seibu "Raiden DX" 
DEDICATED GAMES 
Namco "Alpine Racer" 
Sega "Rally Championship" 
Sega "Daytona USA Twin" 
Namco "Cyber Cycles" 
Sega "Indy 500" 
Taito "Dangerous Curves" 
Sega "Virtua Cop” 
Namco "Ace Driver" 
Sega "Star Wars” 
Midway "Cruisin' USA" 
PINBALLS 
Bally "Theatre of Magic” 
Bally "Indy 500" 
Bally "No Fear" 
Williams "Jackbot" 
Gottlieb “Star Gate" 
Williams "Dirty Harry” 
Sega "Baywatch" 
Williams "The Shadow" 
Williams "Star Trek" 
Bally "World Cup Soccer” 
PRIZE REDEMPTION 
LAI "Tickee Tickars" ar 
ICE "Cyclone" 
Namco "Whac A Croc” 
LAI "Stadium Basketball’ 
LAI "Big Foot" 
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TIME OUT NEW ZEALAND 


DEDICATED 
GAMES 

Sega "Daytona" 
Namco "Cyber Cycles" 
Namco "Ace Driver” 
Sega "Sega Rally" 
Sega ‘Virtua Cop" 
Midway “Cruisin' USA" 
Sega "Desert Tank" 
Sega "Virtua Fighter 2" 


10. Game Master "Air Hockey” 
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Midway "Mortal Kombat 3" 283 
Capcom "Street Fighter Alpha 53 
Namco "Tekken" 387 
Taito "Bust-A-Move" 284 
ALG "Drug Wars" 1189 
Capcom "X-Men" 382 
Konami "Lethal Enforcers" 1515 
Kaneko "Gal's Panic II" 324 
Capcom "Street Fighter The Movie 57 
. SNK "Samurai Shodown 2" 213 


PINBALLS 


Williams "Jack Bot" 
Williams "No Fear" 
Bally "Theatre of Magic" 
Sega "Batman" 

Gottlieb "Water World" 
Gottlieb "Big Hurt" 
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CONVERSION GAMES 


points 


DEDICATED GAMES 


Sega "Daytona USA" 773 
Midway "Cruisin' USA" 641 
Sega "Virtua Cop" 414 
Sega "Virtua Fighter 2” 430 
Midway "Killer Instinct” 508 
Dynamo "Solitaire Challenge 652 
Namco "Suzuka 8 Hours 2" 897 
Namco ‘Suzuka 8 Hours" 862 
Namco "Ridge Racer 2” 220 
Namco "Lucky & Wild" 862 
PINBALLS 
Bally “Theatre of Magic’ 276 
Premier "Frank Thomas’ Big Hurt" 97 
Williams "Star Trek TNG" 1114 
Williams "No Fear 163 
Bally "Addams Family" 2385 
Williams "Roadshow" 456 
Bally "World Cup Soccer" 656 
Premier "Rescue 911" 570 
Williams "Demolition Man" 530 
Premier “Shaq Attaq” 379 


PRIZE REDEMPTION 
ICE "Cyclone" 
Nat'l Sports “Super Shot’ 
Coastal "Jungle Jive’ 
Seidel "Smokin Token" 
Lazer Tron "Swamp Stomp" 
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40 machines, all video g nes 
-Metrotainment’s Frank 1 


3 a minimum price of play of NZ35c 
with NZ90¢ for better games rising toamaximum 
of $NZ1.85 for large simulators. “Iagree that this 
is generally quite low in comparison with 
international norms,” he said, “but it is typical 
for Hong Kong where there is great competition. 


You must also remember that Hong Kong won’t 
| stand any more in its present economical 
= ieee Basie closing some branches recently, one 
~ shedding 500 workers. There is a recession due to 


the downturn in the property market and raw 


„materials for manufacturing have been affected 
a by a strong yen. 


“If arcade incomes are down, operators 


are under pressure and buying from distributors 


= II 


is sufferin . 


UK 

IGNIFICANT GROWTH 
ess being achieved by the pool and 
illiards manufacturer Riley is now being 
in its export department. 
the past year the Burnley-based 
as seen export sales rise by 35 per 
urope, the US and Far East all making 
ficant contribution to this growth. 
=== Europe has seen substantial expansion of 

illiards and pool equipment, while in the US 
pool has been the star performer. 
Optimism about this sector is reflected 
by the company’s expansion of its marketing of 
pool throughout Europe and the US, a move it 


hopes will result in Riley becoming as 


synonymous with American Poolas it already is 
with snooker and billiards. 
“The US market’s strength is having a 


“knock-on effect in Europe,” said the company’s 


Jim McKenzie. “As a result the Europe wide 
interest is being reflected by the development of 
the UK market.” 

~~ Thearrival of American-themed bars has 
opened up a new sector for the market, as around 


three new openings a month-are currently | 


ong Kong arcades, the new centre j 


COURTESY: INTERGAME, EUROSLOT, REPLAY, 
PLAYMETER, JAM, AB EUROPE, LEISURE LINE 


: each accounting for betwoe 6-10 


BRAZIL 
BOOM TIME 7 
B razil is now ideally placed to realise 
unprecedented growth in all sectors of the 
amusement industry, largely thanks to its new 
found economic stability and parks and arcades 
are no exception. 

It seems that Rio de Janero is to receive its 
first large theme park; Terra Encantada. It will 
have a traditional Brazilian theme with large 
roller coaster and water rides. The $310m park 
willcreate up to 2,000 jobs and eventually expects 
to cater for up to three million visitors per year. 


MEXICO 
TACKLING THE SLUMP | 
E an attempt to rejuvenate the sluggish 
amusement market in Mexico that resulted 
from that country’s economic crisis, SNK 
Corporation held a distributor meeting in Mexico 
City. o | 
The purpose of the event was to- 
reorganise the company’s current sales structure, 
tegies, 
while also showcasing the latest NEOGEO games. 
The re-organisation entailed an increase 


of 20 distributors, with the new distribution ae 


network headed by Plus Electronics. It is hoped : 


that the move will expedite penetration of NEO ~ 


GEO products throughout Mexico as the > 
distributors chosen have, according to SN K’s 
President Marty Kitazawa: “.... ample experience, 
a zest for the industry’s development and most 
importantly, a strong desire to support NEO 
GEO.” 

SNK will be helping its distributors with 
marketing and promotion support, prompt 
product and information distribution and also 
by playing an integral role in overall sales 
strategies. It is the company’s prime objective to 
stop the operation of home systems in the 
consumer market, while also continuing to fight 
against parallel imports. 


War 


This product is marketed in NZ under an exclusive distribution licence held by Coin Cascade Ltd. 


COIN-OP'S BIG SUCCESS STORY 


tSNK Corporation of America’s distributor 
meeting held in Rosemont last month six 
new titles were unveiled. 

These six titles showed more diversity 
than ever before for the Neo Geo system, showing 
SNK’s commitment to the system especially now 
that the competition is hotting up in this sector of 
the market. 

SNK was the first company to produce a 
commercially successful games system, and it 
will be hard for a manufacturer to knock them 
off their post as market leader. 

The distributor meeting gave 
a glimpse of things to come as far as 
Neo Geo is concerned. Over time SNK 
has created a name for themselves in 
the fighting game arena with the Neo 
Geo system, but this time around they 
unveiled the flip side of the coin. 

With over 30 third party 
licensees developing product for the 
Neo Geo system we are beginning to 
see the fruit of their labour. SNK 
showed titles that will cross all gender 
and age barriers, giving Neo Geo 
operators product to fill virtually every 
niche in their operations. Games 
ranged from Stakes Winner, a horse 
racing game, and a remake of the 
classic Mr Do to shooting, tank themed 
and puzzle games. 

“We at SNK understand that 
quality fighting games are a must in 
this market for a quick return on 
investment and will continue in this 
direction,” said SNK Product 
Manager, Heh-Kyu Lee. “We also 
understand that we need to get the 
attention of the classic and adult 
market and we are doing so with these upcoming 
games. 

“Shortly we will have the variety needed 
to capture the tavern and bar market along with 
our existing market. The exceptional ROI with 
Neo Geo will be expanded to all sectors of our 
industry.” 

At their distributor meeting SNK also 


spoke about ways to operate Neo Geo more 
profitability. Test results throughout the United 
States over the past year have shown that a 
single slot application with a full marquee, 
increases earnings as many as twofold, as well as 
for a longer term. 

The reasons are obvious. Over time many 
of the systems have been moved towards the 
back of locations, the result is that new titles are 
not noticed and coinage is not increased for hot 
titles. With this new and very simple adjustment 

in operating, the game becomes a lot 
more visually attractive, a high price 
of play can be charged, and the new 
title is not lost in the back of the arcade. 

“Don’tbury your investment, let 
it earn,” says Heh-Kyu Lee. 

Another topic of discussion at 
the distributor meeting was SNK’s 
next generation system. In about a 
year SNK will be unveiling a brand 
new system with cutting edge 
technology. We’re talking 3D 
capabilities, texture mapping, digital 
and polygon capabilities and new 
technology not yet seen in todays 
games. 

This new system is aimed at the 
simulator market and SNK hopes to 
bring the same strong ROI to sitdown 
games with proven system 
interchangeability. The idea is not to 
replace the current system, but to 
compliment it in the deluxe market. 
The company, along with its third 
party designers, plan to continue 
supporting their current system 
through to the end of this decade - 
that’s another five years! 

“SNK is also going in the direction of 
more direct operator input,” said Heh-Kyu. “Our 
new programmes, with the help of distribution, 
will insure the operator more up to date 
information. We want to listen to suggestions 
concerning future products and better ways to 
maximise our system. 

“SNK, The future is now, be a part of it!” 
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THE UNDERLYING PHILOSOPHY OF JACK 
BOT PRIMARY GOAL 
T o create a game that would be understandable to 
a wider audience of players with a more forgiving 
playfield. 

The original Pin Bot playfield was chosen 
due to its wide open nature with key shots straight up 
the middle. 

FUN FOR EVERYBODY THE MAGIC OF 
THE ORIGINAL PIN BOT 
[s unique layout provided sure-fire achievement 
and entertainment for players of all skill levels. The 
weaker pinball players tend to shoot most shots 
straight up the centre of the playfield. In Pin Bot and 
now in Jack Bot, this will cause the visor mechanism 
to be opened, and the balls to be locked to begin 
multiball. 
TWO IMPROVEMENTS IN 
-MULTIBALL SEQUENCING 
ow itis much easier to open the visor in Jack Bot. 
This requires only five hits to the visor targets. 
Once multiball begins, the object is to collect Jack 
Bots. Any of the three eject hole shots up the centre 
will award a Jack Bot to the player. This is in sharp 
contrast to Pin Bot’s timed hole/ramp combination 
that was successful with the more difficult machines 
of the mid-eighties. 
INVITE THE WEAKEST 

PLAYERS TO TRY JACK BOT 

D on’t provide any instruction or guidance. In one 

or two games, all players will achieve the 
opening of the visor. Almost all players will play 
multiball, and most of them will achieve one or more 
Jack Bots in their multiball play. This accessibility has 
resulted in very strong and steady earnings in Street 
and Tavern locations. 

NEW PLAYER INTERACTION 

he game goes far beyond its accessibility to novice 

players. In addition to traditional pinball play 
the game offers unprecedented player involvement 
through the features CHEATING, DOUBLE OR 
NOTHING AND CASINO RUN. 

CHEATING 

y repeadtedly pressing the "Extra Ball" (buy in) 

button, the player tries to get Pin Bot to Cheat at 
the Casino Games. The cheat sequences are extremely 
entertaining and provide high scoring opportunities. 
Not only is this new interaction fun and profitable, 
but players experimenting with the cheat (buy in) 
button will find that it can also help them achieve 
Bonus Multipliers, Jack Bots, Casino Run Bomb 
Removal and will even help them Match. The 
discovery of how to obtain an advantage over the 
game (without improving their pinball skills) brings 
players back again and again. Note that this is not a 
hidden feature. It is described on the instruction card 


and in the attract mode display. 
DOUBLE OR NOTHING 
At the end of each casino game, the player may press 
the left upper flipper button to collect his winnings. 
Or, he may use the right flipper button to risk these 
winnings and go for more. If the player chooses 
Double or Nothing, the "up/down ramp" will raise 
for 10 seconds. Shooting under the left ramp will 
double the winnings. If the time expires, the points 
are lost. This easy path to high scoring is a major 
attraction. 
CASINO RUN 

C asino Run is the ultimate pinball and gambling 

experience combined. This mode is activated by 
completing the four Casino games in the Game Saucer. 
This is an exciting challenge for everyone; not only 
the Wizards. 

Casino Run operates using a 45 second time 
and abolishes the concept of the pinball "drain". 
While losing the ball deducts five seconds from the 
timer, the game and award potential will continue. 

Hit any three holes to spin the Galactic Slot 
Machine. Prizes including Hundreds of Millions of 
Points, Free Games, Extra Balls, Jack Bots and more 
will appear on the reels. After any spin, the player 
may collect all of the goodies, or risk these prizes in an 
attempt to go for more. The player never knows 
whether great awards or the dreaded bomb will 
appear on the next spin. It is successful decision 
making coupled with pinball play and the right 
amount of Lady Luck that results in tremendous 
awards. 

PHYSICAL ENHANCEMENTS 

TO PIN BOT 

perating a Pin Botin 1995 willnot providea very 

good income. This is due to the many innovations 
since Pin Bot. The Dot-Matrix display and DCS sound ° 
system provide the type of entertainment experience 
that players expect from Williams/Bally games. The 
solid state flippers provide the power and consistency 
to make shots up the ramp under any age and 
condition. The use of Ball Poppers in place of eject 
hole mechanisms allow all shots in to stay, and all 
kicks out to be consistently delivered to the desired 
part of the playfield. (Note that the sample games had 
eject hole mechanisms. The ball popper design is 
used in production games). The use of proven 
mechanisms provides a game that remains operational 
week after week. The wide-open design results in 
fewer trapped balls and easier access for cleaning. 

Jack Botincorporates the 1995 standard WPC 
electronic system and has been updated to 1995 
mechanical standards. This provides higher reliability 
and many improved service and operational features 
not available on Pin Bot. 


he blurry line between coin- 

op, movies and theme parks 
just got even more blurred (this 
time, to coin-op's © 
advantage) thanks toa © 
British manufacturer 
called Thompson 


Training & Simulation Ltd. Billing 
themselves as the world's largest maker of 
entertainment simulators, the firm debuted 
a new, smaller, coin-operated unit called 
Venturer S2 at the Siggraph '95 trade show 
(Los Angeles Convention Centre, August 8- 
10). Venturer S2 is a two-seat, closed cockpit 
simulator featuring hydraulic motion, and 
it offers the same thrills as a top-of-the-line 
roller coaster ride or advanced motion- 
simulation theatre ... at a fraction of the cost. 
There's no game here, just some truly pulse- 
pounding rides on laserdisc. The company 
didn't give us a price tag, but they said this 
product offers "unrivalled operating 
economics." 

The library to date is mostly live- 
action "experiences" where you zoom along 
on a jet fighter going low over the ground; 
hurtle along a bobsled run; and roar along 
mean streets with a motorcyclist or race 
driver. But by far their best "ride" so far (in 
Our opinion) is Astro Canyon coaster, 
copyrighted by Taito Corp., featuring 100% 
computer-generated graphics (a 
Talent Factory production; animation 
by Movida). As the title indicates, this 
animated video experience takes you 
on a "futuristic roller coaster ride" on 
another planet. 

The programmers play tricks 
with time, space and perspective to 
create an exhilarating sense of speed, 
speed, and more speed ... not to 
mention wildly dangerous stunts like 


type launcher, careen through the 
air, then "land" on a continuation of 
the original track. You also go 

through simulated wild 
Mh am loops, whip around crazy 
‘iy — turns, shoot through 
tunnels, etc. 


We previewed a video tape of this ride 
without any motion at all, and it was great. 
The actual machine, with its hydraulic 
motion, could well lift the experience of 
Astro Canyon Coaster into the same class as 
simulator theatre ride experiences which 
are far more costly. It's an impressive 
achievement in computer animation. 

With more titles like this one, we can 
see how Venturer S2 would bea truly exciting 
attraction indeed. 

CD quality sound, big screen monitor 
inside, stereo display and coin-activated 
operation are key features of Venturer S2, 
along with a smaller outside monitor for 
previews, attract mode and instructions. 
Thompson makes larger 14-seat and 30 seat 
versions for theme parks, museums and 
other large-scale sites. The company says 
Venturer S2 has already scored major 
successes in the arcade and FEC markets 
since its June release; Thompson plans to 
add rock & roll and sporting experiences to 
the unit's software library. 


having your coaster fly off a ski-jump 
IME OU; 


Ro trends have shown that more families 
with children are making visits to arcades and 
shopping centres, while construction of amusement 
complexes continues to rise. In short, what this 
means is that parents are a large, as of yet untapped 
market. Recognising this, Sega Enterprises held an 
amusement seminar for mothers in their Ichikawa 
Galbo arcade in Chiba prefecture. 

Sega's idea with the seminar was simple: 
Help the participants understand the world of 
amusement centres and video games that their 
children are already so familiar with by giving them 
hands-on experience. This was the first reported 
attempt by the industry to target parents. 

THE INDUSTRY'S FIRST ATTEMPT 
hirteen housewives gathered at Sega's Ichikawa 
Galbo arcade to attend the seminar. Included in 

the ¥2,000 ($20) entrance fee were a series of lectures, 
support materials, play tickets and a three-month 
free pass to the Ichikawa location. 

Initially, Sega officials thought that the 
seminar would mostly attract mothers of elementary 
or highschoolage children. As it turned out, though, 
many participants in the audience were parents 
who themselves were only in their middle to late 
20s, whose children were mere toddlers. The most 
obvious result of this is that these parents belong to 
a generation which has already been exposed to the 
amusement industry, many of whom remember the 
crane game boom of the early '90s. Many seemed to 
participate in the seminar more out of their own 
curiosity rather than from the company's announced 
goal of introducing the amusement industry from 
scratch. Still others looked like they joined merely to 
help relieve themselves of the stress that naturally 
comes from raising children and doing routine chores 
around the house. 

The group of thirteen was split up into 
smaller circles of between two to four people. Within 
each smaller group was one person who frequently 
visited arcades. 

During the first half-hour, Sega Amusement 
Park Division staff member Toshiyuki Sugano held 
a lecture titled "The Entrance to the Amusement 
World", which was related to the basics of the 
industry. Main topics covered were the history of 
the industry, the consumer market and the details of 
high-tech VR games on the market now. Rounding 
out the first hour, participants were herded out to 
the game floor where they took part in another 
lecture called "How to Enjoy Amusement Machines". 
Although a lecture in name, participants actually 
played the games themselves, concentrating mainly 


on Sega's large pieces, such as Virtua Fighter 2, 
Daytona USA and VR-1. The instructional part of 
the "lecture" was conducted by staff members 
instructing participants on the finer points of game 
play. After several rounds of VF2, a small, informal 
tournament was held. Competitions were also held 
with Daytona USA, using eight networked pieces. 
Winners of the tournaments were then awarded 
prizes. 

Though initially nervous participants 
picked up confidence with game play experience. 
Over at the Daytona USA display, those members of 
the seminar who drive every day showed a marked 
advantage over their counterparts who lacked 
driving expertise, and were by-and-large able to 
mark lap times of 18 seconds at beginner level after 
practicing. (Obtaining a driver's license in Japan is 
nowhere near as easy as receiving one in many 
Western countries and there are anumber of people 
of both genders who opt for public transport rather 
than go through the hassles of applying fora license). 
Finally, participants were taken to the location's VR- 
1 unit to go interactive in the world of VR. 

The seminar was held during daylight 
hours, to make the best of when there was little 
customer traffic on the floor. Staff became babysitters 
during the lecture, looking after the little ones while 
the mothers were off acquainting themselves with 
Sega's new technology. Sega officials said that there 
would be an increased emphasis on family 
customers, given the rise in popularity of the family 
entertainment centres and other similar amusement 
complexes. 

Overall, the seminar was a PR coup for 
Sega. One participant, a mother of elementary and 
junior high school students told JAM, "I also play 
games with my kids at home. The last time I was 
here, though, they made fun of me because of my 
poor game techiques. Of all the games here, though, 
I enjoyed Daytona the best." Another women from 
a small suburb of the city said, "Compared with the 
small arcades that are in the town were | live, this 
game centre looks much more healthy and 
wholesome. I would even let my children come here 
on their own!" 

Sega plans to hold more of the seminars, 
periodically. With the increase in family participation 
and the rise of the FEC industry, catering to the 
family-oriented market will be more and more 
important as amusement centres head into the 21st 
century. This was just the first step, but it was 
definitely a step in the right direction. 

Courtesy JAM magazine. 
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